Cumbria
‘The Natural Capital of Creativity and Culture’
CREATIVE AND CULTURAL STRATEGY
In partnership with FEI

FOREWORD
Lord Inglewood

Colin Glover

In Cumbria our vision is to be ‘The place
to live, work, visit and invest sustainably –
where exceptional industry and innovation
meets a breathtakingly beautiful and
productive landscape’
I have long
recognised the importance of creativity
and culture in place making and place
shaping alongside Cumbria’s unique offer
in relation to natural capital. This strategy
outlines how Cumbria is the Natural Capital
of Creativity and Culture – with our wide
and varied offer in our geography and
landscape. Cumbria is not one place
but many places which come together
to create an exceptional place which is
Cumbria. We want to make sure that all
of our people and our visitors have the
opportunity to experience a great creative
and cultural offer which enhances their
wellbeing and quality of life, and that this
is inclusive and meets the needs of every
age group in every location.

Cumbria takes seriously its creative and
cultural offer and is committed to its
continuous development, enabling its
further growth and promoting our unique
offer widely.
The Sector has come together through
the Cumbria LEP’s Creative and Cultural
Sector Panel to develop a strategy to
deliver on these priorities and ensure that
Cumbria has something for everybody. I
am proud of the commitment that the
Sector has demonstrated to its continued
growth and look forward to taking forward
our collective ambition and making sure
that Cumbria really is the ‘Natural Capital
of Creativity and Culture’.

Colin Glover
Chair, Creative and Cultural
Sector Panel

Lord Inglewood
Chair, Cumbria LEP
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INTRODUCTION
The importance of creativity and culture to Cumbria’s future economic growth is fully recognised
based on the transformative power that it plays in place making, place shaping and wellbeing.
Cumbria is committed to encouraging more people to come to live, work and invest here in order
to do this it is essential that there are great things to do that genuinely enhance the quality of life.
It is important that these activities are inclusive and appeal to all ages and are readily accessible
to all. Our Creative and Cultural offer must continually evolve and grow to ensure that it remains
attractive to our younger people to encourage them to live, work and stay in Cumbria.
This strategy therefore focuses on how we will ensure that Cumbria is ‘England’s Natural Capital
of Culture and Creativity’ by delivering on all our three strategic priorities.
• Creating the Foundations for Creativity and Culture to flourish
• Enabling the Creative and Cultural Sector to grow
•	Promoting Cumbria’s unique offer to national and international audiences.
These priorities are underpinned by five principles – PRISE
		Place based – of and for our place and places
		Resilient – creating a sector and organisations that operate on a can do culture
		Innovative – people and places that are constantly moving forward
		

Sustainable – environmentally sensitive, ecologically aware and committed
to operating with our unique landscape

		Enhanced – wellbeing and quality of life.
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Creative and Cultural Strategic Framework
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Introduction
Definitions

CASE STUDY

In developing this strategy the following
definitions have been used:

INCLUSIVE AND CIVIC ARTS

Culture –‘all those areas of activity associated
with the art-forms and organisations that
Arts Council England supports: collections,
combined arts, dance, libraries, literature,
museums, music, theatre and the visual
arts…. (embracing the emerging new forms
developed through) new technologies and
other societal changes’ as used by Arts
Council England (ACE)

Prism Arts is an inclusive arts charity
based in Carlisle which was set up in 1987
by a small group of artists. It develops
projects, festivals and regular activities
for and with participants with a focus on
those who may otherwise face barriers
to engagement. 260,000 audiences saw
the work last year. Through these projects
the charity also provides professional
development for artists and creative
practitioners. Prism Arts has a number of
national and international partnerships
particularly around establishing best
practice in delivering the ACE’s Creative
Case for Diversity: an essential toolkit for
delivering meaningful participation and
therefore inclusive growth. Prism Arts plays
an important civic role and has played a
leading role in the development of the
Carlisle Cultural Prospectus and Strategy.

Creative Economy – ‘those industries which
have their origin in individual creativity, skill and
talent and which have a potential for wealth
and job creation through the generation and
exploitation of intellectual property.
The
Creative Economy includes the contribution
of all those who are in Creative Occupations
outside the creative industries as well as all
those employed in the Creative Industries’ as
used by DCMS
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STRATEGIC
CONTEXT
Cumbria’s Creative and Cultural Strategy does not operate in isolation but within the strategic
context developed nationally, pan-regionally, regionally and locally. The creative and cultural
sector in developing this strategy were committed to ensuring that it went with the grain of existing
national policy and was fully aligned with pan-regional, regional and local strategies.

CASE STUDY

PARTNERSHIP TO TRANSFORM LEADERSHIP
The Brathay Trust (a charitable organisation based in Cumbria which seeks to improve
the life chances of children and young people), Theatre by the Lake, and University of
Cumbria have been awarded £426,670 of funding from Arts Council England to deliver a 2
year ‘Transforming Leadership’ programme that aims to develop leaders who will change
the culture of the arts sector in Cumbria and North Lancashire, and beyond. This is one of
only 18 projects across the UK and will help 20 young people achieve a Diploma in Higher
Education in Social Enterprise Leadership through work placements, mentors and training.
The scheme puts together a new partnership that will seek to roll this out beyond the initial
pilot.
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Strategic Context
National Context

CASE STUDY

The national context is particularly important
as government investment decisions are likely
to flow from this and responding to this policy
framework therefore increases the potential
for the sector in Cumbria to attract future
investment.

ARTIST-LED CREATIVE
WORKSPACE
Cooke’s Studio is a media and arts centre
in the heart of Barrow-in-Furness. The
16,000ft, Grade II listed Victorian building
runs over 5 floors and houses the majority
of the town’s key creative organisations,
providing a range of high quality digital
media, theatre and dance participation
opportunities to local residents. It opened
in 2011 following a £2 million refurbishment
funded by the Community Assets Fund (one
of only 32 in the country), Heritage Lottery
Fund and Working Neighbourhoods Fund.
The building is managed by not-for-profit
company Creative Studios Cumbria in
partnership with Barrow Borough Council
and is home to 2 of the 4 most significant
creative organisations in Barrow-in-Furness:
Signal Film and Media and Ashton’s
Theatre Factory. The other 2 are Art Gene
across the road in the Nan Tait Centre and
FON minutes away in Barrow Park.

In developing this strategy particular
consideration has been given to the national
context as set out in UK government’s Culture
White Paper (2016), which makes the case
for culture’s important role in place-making,
driving economic growth, developing talent
and skills in promoting Brand Britain. It also
makes a pledge that everyone should have
the opportunity to enjoy the opportunities
culture offers at all stages of their lives and
wherever they live. These priorities strongly
align with Cumbria’s commitment to place
making and place shaping, inclusive
economic growth and wellbeing.
The operating context was strengthened by
the release of government’s Industrial Strategy
(2017), from which the Sector Deals flowed,
including the Creative Industries Sector
Deal. This makes the case for investment in
research and innovation, digital infrastructure
and connectivity. This is highly relevant to
Cumbria, given our under-representation in
the creative industries and commitment to
address this, digital connectivity issues and
the need to address these if more creative
industries are to be relocated here.

venture beyond the central tourism areas)
and extending stays create important
opportunities for the creative and cultural
industries, given the £3billion economic value
of the visitor economy.
There is a growing body of evidence to
support arts and culture’s role in promoting
health and well-being and the ‘Healthy Lives,
Healthy People’ white paper published in
2010. Is therefore relevant. Cumbria fares
well on quality of life indicators and as such
the role of the creative and cultural sector in
maintaining and enhancing this is important
for both our people and visitors for whom
wellbeing is part of the attraction.

Alongside the industry specific Sector Deal,
the Tourism Sector Deal is particularly relevant
for the sector, given that the creative and
cultural offer is an important element of
the visitor experience. The Tourism Sector
Deal and the proposal for Tourism Zones
therefore provides an important opportunity
as Cumbria’s plans for extending the season,
attract and disperse (encouraging visitors to
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Strategic Context
Arts Council England (ACE) is developing
a new 10-year vision with three strategic
priorities - Creative People (inclusion, skills,
talent), Cultural Communities (place-making)
and a Creative & Cultural Country (creative
industries and export), which are underpinned
by a commitment to Ambition and Quality,
Inclusion and Relevance and Dynamism and
Environmental Sustainability. These underlying
commitments, alongside the wider operating
context, have helped frame the five principles,
which underpin this strategy.

strategies that are genuinely pan Northern
in nature. One of the strands of work being
developed is places making proposal from
Historic England, ACE and National Lottery
Heritage Fund, which is highly relevant. In
addition, there is a wider piece of work being
developed on the place making agenda
which also needs to be factored in, going
forward.
The Borderlands Inclusive Growth Deal is a
partnership, between the five local authorities
of Carlisle City Council, Cumbria County
Council, Dumfries and Galloway Council,
Northumberland County Council and Scottish
Borders Council to promote the economic
growth of the area that straddles the ScotlandEngland border. This includes the whole of
the County of Cumbria. The Scottish and UK
Governments have committed £345million to
the Deal, which consists of six programmes
Digital; Borderlands Energy Investment
Company; Destination Borderlands; Quality
of Place; Knowledge Exchange Network and
Business Infrastructure Programme, which
are highly relevant to the sector, given that
one of the priority outcomes is to secure an
additional 4 million visitors to the geography,
which will create demand for creative and
cultural activities.

In 2019 government made a number of
announcements under the Towns Funds,
which presents significant opportunities for
Cumbria as Barrow, Carlisle, Maryport and
Whitehaven were shortlisted for Future Highs
Streets Fund and Barrow, Carlisle, Cleator
Moor, Millom and Workington for Towns Deals
monies. These are focused on the place
making and place shaping agenda and
therefore offer opportunities for investment in
the creative and cultural offer.

Pan-Regional
Cumbria is the most self-contained geography
in the country with 96.3% of people living and
working in the county. In order to address
the challenges of a declining working age
population there is a commitment to being
more externally focused and to working with
other geographies where this can add value
to Cumbria and vice-versa. A number of
pan or cross-regional strategies are therefore
relevant:

The Lancaster and South Cumbria Economic
Region (LSCER) Cultural Compact is one of the
first national pilots of a new scheme designed
to encourage a shared vision around culture.
It is led by ACE and Lancaster and South
Cumbria Economic Region partners, which
include South Lakeland District Council,
Lancaster City Council and Barrow Borough
Council. The bid focussed on LSCER’s key
themes around Culture, Creative, and Visitor
Economy.

NP11 is the collective vehicle which brings
together the 11 Local Enterprise Partnership’s
(LEPs) working across the Northern Powerhouse
geography to develop and implement
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Strategic Context
Cumbria

Place Based

The draft Industrial Strategy for Cumbria was
published in March 2019 with a vision that
Cumbria will be ‘The place to live, work, visit
and invest sustainably - where exceptional
industry and innovation meets a breathtakingly
beautiful and productive landscape.’ One
of the most important challenges that the
Industrial Strategy identifies is the declining
working age population and there is therefore
an overarching priority focused on promoting
Cumbria as a great place to live, work and
invest. Cumbrian partners were clear about
the important role that the creative and
cultural offer would have in delivering this
priority. This strategy therefore outlines how
this ambition is going to be taken forward.

The Cultural Prospectus for Carlisle is led by
Carlisle City Council, University of Cumbria
and the city’s two Arts Council England
National Portfolio Organisations, Prism Arts
and Tullie House Museum and Art Gallery.
It sets out a vision for the city that will help
shape investment in Programme and Place,
the Creative and Cultural Economy, Health
and Wellbeing and Creative Learning.
Vision for Kendal is the plan led by Kendal
Futures, the regeneration partnership for
Kendal with the aim of making Kendal the
‘best market town in the UK which to work,
visit, invest and live’. Kendal is already a hub
for.
The Lake District National Park, England’s
largest National Park, with UNESCO World
Heritage Site (WHS) status Vision to 2030
outlines the ambition to be ‘an inspirational
example of sustainable development in
action’. They Authority is a lead partner in
developing the Tourism Zone proposal and
Cumbria’s response to the Tourism Sector Deal
and as such there are likely to be important
synergies for the creative and cultural sector.

The Cumbria Joint Public Health Strategy
developed by the Cumbria Public Health
Alliance, supports the inclusive growth and
creative places. It includes an explicit pledge
around the role of arts, culture health and
wellbeing in the County in reaching the most
excluded members of communities across
the county and this strategy outlines how this
ambition will be taken forward.
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Strategic Context
The strategic context in which this strategy operates is summarised below.

Healthy Lives,
Healthy People
White Paper

UK Government’s
Culture White
Paper

National
Industrial
Strategy
Creative Industries
Sector Deal
Tourism Sector
Deal

Arts Council
England
10 Year Vision

Cumbria’s
Local Industrial
Strategy

Cumbria’s Joint
Public Health
Strategy

PAN REGIONAL
STRATEGIES
NP 11 Place
Based Work

Cumbria’s
Creative and
Cultural
Strategy

PLACE BASED
The Cultural
Prospectus for
Carlisle
Vision for Kendal
The Lake District
National Park
Vision to 2030
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Borderlands
Inclusive Growth
Deal
Lancaster and
South Cumbria
Economic Region
Cultural Compact

ABOUT
CUMBRIA
Introduction to Cumbria
Cumbria is a unique asset for the UK, as one of the few places in the world, where exceptional
high-tech industry and innovation flourish in a globally renowned beautiful landscape.
Well connected to national and global markets, at the heart of the UK, the region constitutes
around 48% of the land mass of the North West of England, is home to 500,000 residents and has
a working age population of 236,000 people employed in 28,100 registered business units.

Aberdeen

4 hours by train

Edinburgh
Glasgow

1 hour 45 minutes
by train

1 hour 30 minutes
by train

Newcastle

1 hour 30 minutes by train

Cumbria

Manchester
Liverpool

2 hours by train

2 hours by train
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London

3 hours
30 minutes by train

Birmingham
3 hours by train

About Cumbria
Cumbria’s economy is genuinely polycentric and is at the forefront of the transition
to the clean growth agenda, with worldclass nuclear expertise, the world’s largest
operational offshore wind farms, generating
20% of offshore output and new and emerging
energy generation technologies. The region
has a high concentration of advanced
manufacturing, alongside the second mostvisited tourism destination in the country, The
Lake District National Park, hosting 47 million

visits per annum. It also plays a crucial role
in food supply with its significant land-based
and farming activity, including the country’s
largest sheep flock.
Importantly, Cumbria’s beautiful natural
capital sets the area apart with two World
Heritage Sites, three Areas of Outstanding
Natural Beauty and two National Parks –
the most extensive coverage of protected
landscapes in England.

Put simply, Cumbria matters to the nation and makes an important contribution on a number of
fronts as outlined below:

Cumbria’s Unique Offer
Unique
economy
Major concentration of
global manufacturing
• Large visitor and
outdoor industries

•

• Land-based and
environmental
industries

Unique quality
environment and
geography
•

Our people and
businesses
•

Centre of north of
Britain

•

On key road and rail
corridors
• Globally recognised for
beauty and natural
assets

Global nuclear
expertise
£40 bn centre for

• new nuclear deterrent
submarines
• Advanced
manufacturing

•

•

• Lowest population
density in England:
• UK centre for outdoor
adventure
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Strong and resilient
communities

Strategic resources
for the UK in 21st
century
•

Key centre for high
quality food

• Energy renewable
resources
• Highest quality water
resources
•

Forestry assets for
recreation and the
economy

About Cumbria
Cumbria’s Creative and
Cultural Sector

Although overall employment levels in
the cultural and creative sectors are not
high, South Lakeland has an important
concentration of the creative industries
and is seen by Arts Council England as one
of its priority investment area for the North
West. During 2018/19, Arts Council England
(ACE) invested £4.9m in arts and cultural
organisations in Cumbria, with local authorities
investing £10.4m. Alongside this Cumbria
LEP has been exploring how Growth Deal
monies can support the creative and cultural
industries and has recently approved funding
for Tullie House to support the development
of the Museum’s offer.

Cumbria can legitimately claim to be
‘England’s Natural Capital of Creativity and
Culture’ having the most protected land of
any area in England. This presents a huge
opportunity for showcasing the creative and
cultural industries and a hugely attractive
location in which to develop a new creative
industry business.
The estimated Creative GVA for Cumbria is
£84.82m[1]. This includes cultural, creative
and digital businesses and indicates a
growing ‘createch’ sector particularly in
Carlisle, Kendal and Barrow. There are a large
number of self-employed arts and culture
workers: 19.8% of the workforce compared to
12.3% nationally.

In the process of the development of this
strategy a comprehensive mapping exercise
was undertaken, which identified 200 cultural
and creative assets across the county
including:

There is a considerable amount of creative
and cultural activity that takes place across
Cumbria’s different places, with 12 arts
organisations that receive ongoing support
from Arts Council England covering a range
of art forms. Several key cultural facilities and
artists in Cumbria, such as craft makers, are
helped by spend from the visitor economy.
Alongside the professional activities there is
a thriving amateur and voluntary creative
sector in Cumbria

• 18 Networks
• 35 arts festivals
•	
10 strategic place-based projects and
partnerships
• 26 cultural venues
• 28 museums and heritage buildings
• 10 co-working spaces
• 6 ‘Healthy Libraries’

Importantly, the University of Cumbria has a
strong Institute of the Arts based in Carlisle
and around 800 students studying a mixture
of creative subjects there and its own Stanwix
theatre.

•	
44 cultural organisations and creative
enterprises including 12 ACE National
Portfolio Organisations (NPOs).

Cultural facilities have seen recent investment
in the Rosehill Theatre and at Abbotts Hall,
Kendal and the Wordsworth Trust museums,
supported
by
the
Northern
Cultural
Regeneration Fund.
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About Cumbria
Organisation

Grizedale Arts
Highlights Productions
Art Gene Limited
Eden Arts
The Ashton Group Theatre
Octopus Collective Ltd
Rosehill Arts Trust
Prism Arts

Theatre

£2,416

Allerdale

Combined
Arts
Combined
Arts
Visual Arts
Combined
Arts
Visual Arts
Combined
Arts
Theatre
Music
Combined
Arts
Combined
Arts

£1,287

South Lakeland

£936

South Lakeland

£791
£479

South Lakeland
Eden

£440
£400

Barrow in Furness
Eden

£322
£281
£249

Barrow in Furness
Barrow in Furness
Copeland

£202

Carlisle

Discipline

Tullie House / Wordsworth Trust /
Lakeland Arts
Cumbria Theatre Trust / Theatre
by the Lake Theatre
Brewery Arts Centre
Lakes Arts Festivals Ltd

Museums

Total Portfolio
grant 2018/22
Local Authority
£000s
£4,663
Carlisle / South Lakeland

Total

£12,466
spending the value of arts and cultural
organisations in delivering public health and
community cohesion are critical, given the
evidence that wellbeing is associated with
the time spent in nature.

Cumbria benefits from a significant number of
festivals which play an important role in the
creative and cultural ecosystem: creating a
focus for local cross-sector partnerships, raising
national and international profile, nurturing
local arts development, investing in talent
and creative export; developing audiences;
driving visits outside core times and locations
and playing a major role to place-making,
particularly around the core theme of nature.

There are distinctive geographical clusters
dotted across the county that have
organised themselves into effective placebased partnerships and levering significant
investments. Although evidence points to a
growing creative industry sector, this has been
more difficult to identify through conventional
research. However, the University of Lancaster
is undertaking a research project to explore
how Penrith is starting to create a ‘tech’ hub
within a rural geography, which will provide
interesting lessons learned that can be taken
forward in expanding Cumbria’s creative
industries footprint.

Across the county, the most successful
locational hubs are flexible, multi-purpose
and allow for a number of different creative
practices and cultural experiences, for
example arts centres, artist-led studios and
co-working spaces.
Health and
for cultural
authorities,
partnerships.

wellbeing is
organisations
usually via
In times of

a strong focus
work with local
strategic health
reduced public
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OPPORTUNITIES
AND CHALLENGES
Opportunities
Cumbria has an enviable lifestyle offer which provides access to the most protected landscape
in the country, which is why Cumbria is the Natural Capital of Creativity and Culture. This unique
geography provides the opportunity to develop the creative and cultural offer in a way that is
enabled rather than constrained by its landscape. Cumbria is not one place but many places,
which when they come together become ‘The place to live, work and invest sustainably – where
exceptional industry and innovation meets a breathtakingly beautiful and productive landscape’
Cumbria’s strategic location, literally at the heart of the UK in the provides ready access to the
major cities of Glasgow, Edinburgh, Newcastle, Leeds, Manchester and Liverpool; and London,
which is commutable within a day. This level of connectivity provides an excellent location for
creative and cultural to be based, benefit from the enviable lifestyle and still be able to operate
effectively with markets. These links are well serviced by north-south road (M6) and rail links (West
Coast Mainline) and east road links (A66/A69). Cumbria also benefits from the newly opened
Carlisle Lake District Airport, which provides international access through the gateway airports of
Dublin, Belfast and London Southend.
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Opportunities and Challenges

Scotland

Carlisle Lake
District Airport

M6

A69

Carlisle

Silloth

has a fine collection of historic buildings with
over 7,500 listed buildings or 1 in every 50 in
England, which is much higher than a share
per head of population. The area has 18 of
the 416 historic houses in England; and the
National Trust lists 18 houses, gardens/parks,
castles/forts,
sites/monuments, mills and
churches, out of around 60 across the whole of
the North of England. Many of these buildings
are open to the public and form an important
part of Cumbria’s cultural and tourism offer.

Newcastle
North East

A595

Cumbria

Maryport
Workington

Penrith

A66
A66

Keswick

Whitehaven

M6

A591

M6
A595

Ambleside

Teesside
Yorkshire
A685

Windermere
Kendal
A590
A65

Barrow-in-Furness
Rail Access

Ulverston
M6

Leeds

Historic Buildings in Cumbria

Airport
Port
Motorway
A roads

Cumbria’s historic places of interest include
the ancient city of Carlisle and the market
towns of Alston, Appleby, Brampton,
Broughton in Furness, Cockermouth, Kendal,
Keswick, and Kirkby Stephen.

Lancaster
Preston
Liverpool
Manchester

Alongside its road and rail access Cumbria
is giving serious thought to reducing the
reliance on car and taking forward work on
developing a rural response to the future of
mobility.
Clearly, Cumbria’s outstanding natural
environment and landscape is one of its
major assets providing clean air, dark skies,
limited congestion, affordable housing and
an outstanding quality of life. Importantly, this
offer comes with skilled job opportunities in
highly innovative and advanced businesses.
Cumbria also benefits from the University of
Cumbria’s specialist Institute of the arts and
Stanwix Theatre, alongside high performing
Further education institutions and schools that
out-perform national averages.
As well as its natural environment Cumbria

16

Type

Cumbria England

Cumbria
%

Grade I
Listed
Grade II*
Listed
Grade I and
II* Listed
Grade II
Listed
All Listed
Scheduled
ancient
monument
All dwellings
(2016)
All
population
(2017)

187

9,467

2.0%

467

22,481

2.1%

654

31,948

2.0%

6,965

348,376

2.0%

7,619
867

380,324
19,873

2.0%
4.4%

245,910

23,733,000

1.0%

498,375

55,619,430

0.9%

Opportunities and Challenges
Importantly, Cumbria has strong and resilient
communities, which are at the centre of the
place making and place shaping agenda.

Digital connectivity remains an issue with
access to fast broadband an issue in parts
of Cumbria. The Connecting Cumbria has
supported the roll out of superfast broadband
More recently, Cumbria has done particularly
across the county, with at the end of 2018
well in securing national government
93% of the 258 000 premises (residential and
investment through initiatives such as the
commercial) having access to superfast
Borderlands Inclusive Growth Deal and the
broadband, slightly below the national rate
Futures High Street Fund and Towns Deals, all
of 96%. Whilst this is significant progress some
of which provide significant opportunities for
18,500 premises were without access with
the creative and cultural sector.
Eden and parts of the National Parks much less
well served, with for example 16% of premises
in the Lake District National Park Authority not
Challenges
served by super-fast broadband. Coverage
Cumbria’s key challenge in relation to growth
Future forecasts
of ultra-fast broadband is low across most of
of the sector is its declining working age
growth in total population over the
• The latest official projections
are for continued
decline
with
Cumbria
with thepopulation
exception
of Carlisle.
This is
population,
is forecasted
mean that
) and indeed
our total which
population
total to
population
falling fromclearly
the current
497,000
to
490,000
by
2030.
a challenge in looking to encourage
there
will
be rest
20,000
available to
slightly since
then.
In the
of thefew people
• Our projected overall population of working age (16-64) could fall by
creative industries to locate in Cumbria.
there has
beenthe
much
stronger
meet
needs
of the overall
economy
in 10 years to 2028 and by 11% (33,000) over the 15
7% (20,000)
over the
years
2033. in
However,
this is likely to be offset to some degree by
just over a decade’s time. This
willtoresult
an
e (16-64) extremely
has been contracting
and
increases
in
economic
activity
rates for those over 60, particularly
competitive labour market with
last 10 years. This is the fastest rate
women. The overall available labour force is projected to fall by over
Super fast
Ultra fast
the sector
against
wide
though within
this agehaving
group it to
is acompete
20,000
over a
the
next 15 years in the absence of a change in current
>24
Mbps
>100 Mbps
range
of employment opportunities.
n some age
groups.
population trends. Within the overall total, older workers will become
UK
95.8%
56.2%
much more important.
Projected population 92.9%
change 2018-2033
Change 2008-2018 (number)
8
Cumbria
9.5%
20
4,900
6,000
Allerdale
92.6%
1.1%
3,300
Population
15
4,000
1,000 500
Labour force
2,000
Barrow
99.0%
0.4%
10
orecasts
0
5
-2,000
Carlisle
93.9%
35.1%
st official projections
are for continued population decline with
-4,000
-2,200
0
-2,700
pulation falling
from
the
current
497,000
to
490,000
by
2030.
Copeland
96.2%
0.5%
-6,000 -3,300
-5
-8,000
jected overall
population
of
working
age
(16-64)
could
fall
by
-7,200
Eden
79.8%
3.9%
-10,000
-10
000) over the
10 years to 2028 and by 11% (33,000) over the 15 -15
-12,000
South
92.4%
5.0%
-14,000 this is likely to be-12,100
o 2033.
However,
offset to some degree by -20
Lakeland
UK
es in economic activity rates for those over 60, particularly -25
The overall available labour force is projected to fall by over
16-24
25-54
55-64
65-74
75-90
All
Productivity in the sector is lower than the
over
the
next
15
years
in
the
absence
of
a
change
in
current
Source:
ONS
Subnational
population
projections,
2016-based
rce: ONS Mid Year Population estimates 2018
national average, as are employment
ion trends. Within the overall total, older workers will become
46
ore important.
levels and GVA per job. It is important to
Projected population change 2018-2033
understand the reasons for this as there is
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,300
Population
significant potential for sectoral growth. The
15
Labour force
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digital elements of the creative industries is
5
particularly under-represented with Cumbria
-2,200
0
contributing about one fifth of economic
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Source: ONS Subnational population projections, 2016-based

17

Opportunities and Challenges
GVA, Employment & Productivity for Cumbria LEP Sector Groups

GVA 2017
CLEP Sector
Advanced manufacturing
Construction
Creative, cultural & digital
Health & social care
Logistics
Nuclear
Professional services
Rural & food production
Visitor Economy
Other sectors
All industries

£m

%

1,342 13.1
809
7.9
268
2.6
798
7.8
533
5.2
435
4.2
991
9.7
502
4.9
685
6.7
3,891 37.9
10,255 100.0

Employment 2017

LQ
LQ
No
%
(GB = 1.00)
(GB = 1.00)
2.14 16,000
6.5
1.81
1.15 14,000
5.7
1.15
0.36
9,000
3.6
0.57
0.97 31,500 12.8
0.98
1.09 10,500
4.3
0.91
20.02 10,000
4.0
18.77
0.68 17,500
7.1
0.64
2.05 19,000
7.7
2.63
1.97 25,500 10.3
1.39
0.81 95,000 38.5
0.80
1.00 247,000 100.0
0.98

Productivity (GVA per
job)
GB Index
£
(GB = 100)
£83,875
95.00
£57,786
79.91
£29,778
51.06
£25,333
79.06
£50,762
95.95
£43,500
85.37
£56,629
84.95
£26,421
62.44
£26,863
113.19
£40,958
81.26
£41,518
81.96

Sources: ONS Business Activity, Size & Location 2018, BRES 2017, Regional Accounts 2017 (excl households and imputed rent)

Cultural and Creative industries can be high
growth and high value but require specific
types of support to thrive and survive. These
are well documented and include incubator
programmes, co-working spaces, networks
and the support of anchor organisations
particularly research based HEIs. Physical
hubs play a very important role in a freelance
economy. It is therefore important that the
issues around spaces to work, spaces to grow
and support to thrive is made available.

The topography, history and structures in
Cumbria means that historically there has not
been a cohesive sense of identity. However,
this is rapidly emerging as distance shrinks and
younger people become more externally
focused. The very strong identities associated
with particular places across the county
therefore provides the opportunity to create
one places from many places and speak as
an authoritative and credible voice for the
whole of Cumbria.

Enterprises in the sector will more usually be
structured as social enterprises, charities and
publicly owned and managed organisations,
and will also include large numbers of soletraders and micro-businesses. Specialist
business support therefore needs to be made
available and take into account what is
required to support growth.

Funding is a challenge for most places given
the decline in public spending. Cumbria
has benefitted from recent investment
opportunities, however, there is no room
for complacency and going forward it is
important that this is seriously considered to
ensure the sustainability and resilience of the
sector.

The county has many of the health and
wellbeing challenges typical of rural areas. In
this context, cultural activity can help connect
people to services and also to prevent some
of the major causes of GP visits.
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PRIORITIES
Working in close partnership, including two highly-engaging partnership events the sector
identified the issues that were going to either facilitate or inhibit growth. These are outlined below:

CASE STUDY

A DISTINCTIVE FESTIVAL
Kendal Mountain Festival began in October 1980. Every
November, we bring thousands of outdoor enthusiasts
from across the globe together to share and celebrate
the best stories from the world of adventure. Its vision is
‘To inspire more people to enjoy, respect and represent
mountains, wilderness and their cultures.’ The festival
takes place over 4 days and includes films, speakers,
outdoors activities, literature and art. Last year it included
200 events and an audience of almost 20,000.
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Priorities
Strategic Priority 1 – Creating the Foundations for Creativity and
Culture to flourish
1.1	Support the development of a STEAM curriculum that promotes the Arts alongside Science,
Technology, Engineering and Maths.
1.2	Increase access to creative and cultural learning for all of Cumbria’s people in all of our
locations.
1.3	Enhance Cumbria’s digital connectivity to ensure that the Creative industries can effectively
operate.
1.4	Integrate creativity and culture into the place making and place shaping agenda in our
towns and villages.
Strategic Priority 1 – Creating the Foundations for Creativity and Culture to flourish
Lead
Organisation

Action
1.1 Support the
development
of a STEAM
curriculum that
promotes the
Arts alongside
Science,
Technology,
Engineering and
Maths.
1.2 Increase access
to creative
and cultural
learning for all
of Cumbria’s
people in all of
our locations.
1.3 Enhance
Cumbria’s digital
connectivity
to ensure that
the Creative
industries can
effectively
operate.
1.4 Integrate
creativity and
culture into the
place making
and place
shaping agenda
in our towns and
villages.
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Timeline

Outcome

Priorities
Strategic Priority 2 –
Enabling the creative and cultural sector to grow
2.1

Ensure that there are sufficient locations for the industry to operate from and to deliver in.

2.2	Make effective use of Cumbria’s exceptional landscape and environments in creative and
cultural life.
2.3

Identify sources of finance to deliver the sector’s ambitions.

2.4

Develop a specific business support offer for the creative industries.

2.5

Create effective networks to share best practice and experience.

Strategic Priority 2 – Enabling the creative and cultural sector to grow
Lead
Organisation

Action
2.1 Ensure that there
are sufficient
locations for
the industry to
operate from and
to deliver in.
2.2 Make effective
use of Cumbria’s
exceptional
landscape and
environments
in creative and
cultural life.
2.3 Identify sources of
finance to deliver
the sector’s
ambitions.
2.4 Develop a
specific business
support offer
for the creative
industries.
2.5 Create effective
networks to share
best practice and
experience.
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Timeline

Outcome

Priorities
Strategic Priority 3 – Promoting Cumbria’s unique offer to national and
international audiences
3.1

Promote Cumbria as a great place to start and grow creative industries.

3.2	Promote careers in the creative and cultural industries as part of the Our Future and Your
Future campaigns.
3.3	Develop a Cumbria-wide annual calendar of events which promotes Cumbria’s natural
capital credentials.
Strategic Priority 3 – Promoting Cumbria’s unique offer to national and international audiences
Lead
Organisation

Action

Timeline

Outcome

3.1 Promote Cumbria
as a great place
to start and
grow creative
industries.
3.2 Promote careers
in the creative
and cultural
industries as part
of the Our Future
and Your Future
campaigns.
3.3 Develop a
Cumbria-wide
annual calendar
of events which
promotes
Cumbria’s
natural capital
credentials.

The delivery of these priorities will also consider the five underpinning principles which matter to
the sector and Cumbria to ensure that these are a touchstone about who we are and the way
that we do business.
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